[bookmark: _GoBack]Instructions for April 9th in-class activity:
As a class we will design a pre-campaign survey to assess stakeholder’s baseline knowledge, attitudes, and perceptions regarding a potential MPA to be established in their local marine environment.  The primary goal for this survey is to identify potential social barriers to the establishment of a theoretical MPA.   
Sarah and I will create an online survey through SurveyMonkey using the survey that we will have created as a class on April 9th.  When the survey is available online Sarah and I will email a link to everyone.  It will be up to everyone to email the link to as many potential stakeholders they know (e.g., managers, fisher persons, divers, etc.). 
Sarah and I will let the survey run a couple weeks and then summarize the results.  We will discuss the results in-class at a later date.
Student tasks: Come up with 5-10 questions (or more) to assess stakeholder’s baseline knowledge, attitudes, and perceptions regarding a potential MPA to be established in their local marine environment.  Again, the principle goal for this survey is to identify potential social barriers to the establishment of a theoretical MPA.  Also, start thinking of stakeholders that you know that you could provide the survey to.  
Bring your questions to class.
Attached are two files to aid you when creating questions.  The first file is a former version of the “survey of worldviews” questionnaire which provides good examples of well worded questions.  The second file is a quick reference for implementing community-based social marketing techniques; there is a short section (highlighted in yellow) on creating a well-designed survey.   
-Sarah + Dan-
